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White Paper

Product Name: Characteristic(s): Skin Type(s): Product Number(s):
Tangerine Dream QOil Light Orange Oil All, Oily, Dry VLT0.1017
Cleanser pH 7.11 (+/-0.2)

Paraben-Free
Phthalate-Free

Product Story:

One could easily say that, “CoValence knows cleansers.” We were one of the first, if not the first, to add potent acids
as well as brightening actives into non-sulfate bases back in the 1990’s. So, it may seem odd that it has taken us
years to develop a deep oil cleanser. However, perfection was not to be rushed and we truly feel that our Tangerine
Dream Oil Cleanser is the perfect anti-age answer for all skin types (yes, especially oily skin).

A number of the testers, including CoValence’s long-time ‘acid cleanser’ advocates were hesitant to try Tangerine
Dream... after all, where were the acids and the suds? Well, it didn’t take long (only one application) to win the
‘acidheads’ over to the anti-age benefits of Tangerine Dream -- to the point where a black market situation may
occur if the Vault sample supply is every depleted.

Why has it won the ‘acidheads’ over? Simply put, the experience and the results are instant. The infusion of the
tantalizing tangerine blossom aroma will wake up even the sleepiest of heads. In addition, the natural anti-age
benefits of essential oils leaves skin feeling more soft and supple while working to efficiently remove makeup.

Still not convinced? To help win you over... we tested Tangerine Dream head to head with the top deep oil
cleansers on the market and Tangerine Dream beat the leaders in the categories of performance, anti-age benefits,
natural science, aroma and experience.

Dreams really do come true and we are confident that it will not take you long to start enjoying and reaping the
beautiful benefits of Tangerine Dream.

Testimony (oily skin): “| am in my 40’s and | have extremely sensitive, oily skin. NEVER in a million years would | think
about using an oil cleanser. Well, I'm glad | was persuaded to try Tangerine Dream... After trying Tangerine Dream,
the oil on my skin has lessened, my skin is extremely soft (my husband concurs) AND my fine lines are definitely
diminishing. | will always be a diehard AHA and BHA Cleanser fan; however | have now been wooed over to
CoValence’s Tangerine Dream. Thank you... for realizing my dream!”

Testimony (dry, sensitive skin): “You could say that my skin is fickle. It is extremely sensitive, but it is also very dry
(envision Death Valley). | do enjoy the occasional AHA, BHA or Enzyme Cleanser to help exfoliate my aging, mature
skin, but | never found the ‘right; daily cleanser... until Tangerine Dream! Wow! My skin is so beautiful (no longer
Death Valley) and the occlusivity of the oil base is amazingly gentle on my skin. Once | realized that a cleanser did not
need to suds up, | fell head over heels (not in the shower) for Tangerine Dream. I’'m a believer in dreams coming
true!”

Active Interests:
e Caprylic/Capric Triglyceride - Highly refined triglyceride oil, increases the skins permeability to promote
penetration of actives, improves barrier function, and restores moisture content

e Simmondsia Chinensis (Jojoba) Seed Oil - Moisturizing, reconditions the skin, balances oil production,
provides barrier protection CoValence.com
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e Lipofructyl Argan LS (Argania Spinosa Kernel Oil)- Tree indigenous to South Morocco, rich in poly-

unsaturated fatty acids (including linoleic acid, omega-6) and natural tocopherols, nourishing, regenerating
and protective

The Dos:

Use Tangerine Dream Qil Cleanser once or twice daily. Rinse well.

The Don’ts:

For external use only. Avoid contact with eyes. Keep out of reach of children.

Notables:

Please check with a Sales or Account Executive for pricing.
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